
Guardian News & Media 
Open and Multi-Channel publishing
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Collaborative
It harnesses the best of what we do with the best o f the rest

Trusted
It shows our sources & working

Relevance and Context
It links to a world where anyone can publish

Diversity
It leads to greater diversity of voices, more depth , more richness
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Reporting & Editing the world
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Organising the world for discovery

Selling the world

Socialising the world



Technology

• Free to partner or distribute with any technology p artner

• 3k strong developer network 
Brand Values

• Trusted Heritage with a point of view

• Human voice, Technology as a vehicle not end goal
Content

• Quality originated content – unique, expert, live, s ocial

• Curated content
Audience

• 50m unique browsers, zero barrier to entry
Partnerships

• Open for business, with selected partnerships
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(API)
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(Open)
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(Other platforms)
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(Identity)



1. Audiences: Beyond guardian.co.uk 
2. Content: Partners and Multi-Channel 

distribution
3. Partnerships: Branded Content
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Audience Science Connect 

Data Enhancement 

AdExchange



1. Audiences: Beyond guardian.co.uk 
2. Content: Partners and Multi-Channel 

distribution

3. Partnerships: Branded Content
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1. Audiences: Beyond guardian.co.uk 
2. Content: Partners and Multi-Channel 

distribution
3. Partnerships: Branded Content
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Iterative development best response to:

• Speed of technological platform development

• Breadth and Depth of available performance data

• Ability to develop relationship with audiences / custo mers
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